
December 4, 2024

Increase your Business Value 

with Sustainability



10:00 am – What’s New from Enova
Andrew and Chris, Key Account Advisors, Enova Power Corp.

10:10 am – Increase Your Business Value with Sustainability
Tova Davidson, Executive Director, Sustainable Waterloo Region

Sanders Lazier, Co-Founder & CEO, Carbonhound

10:50 am – Final Thoughts

* feel free to ask questions throughout the webinar *
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Agenda



A smart friend you can rely on.

3



What’s New from Enova:

4

• Fall e-Billing Campaign for oneROOF

- https://enovapower.com/oneroof

- switch to eBilling before December 13, 2024

- Enova will donate $5 to oneROOF Youth Services

• Holiday Electrical Safety Tips
- https://esasafe.com/electrical-products/product-safety-tips

- use certified products properly, GFCIs for outdoors

- check for damage, don’t overload circuits

- turn off when sleeping or not at home

• New Electricity Energy Efficiency (eDSM) Framework Launch in January
- https://ero.ontario.ca/notice/019-9235

- centrally delivered by the IESO with enhanced LDC involvement

- longer term (2025 – 2036) provides certainty to customers

- clear focus on environmental sustainability
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Poll Results: What topics would you like us to 

present at future webinars? 

83% Efficient Electrification/Decarbonization

72% Emerging Technologies

61% Renewable Generation

56% Energy Efficiency & Management

44% Electric Vehicle Infrastructure

33% Energy Monitoring & Control

28% Data Analytics for Improved Decision-Making

22% Technical Training

22% Grid Modernization



Increase Your Business Value

with Sustainability

Presented by:

Tova Davidson Sanders Lazier

Executive Director Co-Founder & CEO

Sustainable Waterloo Region Carbonhound
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SUSTAINABLE WATERLOO REGION   | EVENING OF RECOGNITION

THE 
COMMUNITY 
ENGAGED



Business Target Setting







Measure what matters - manage what you measure



Measure what matters - manage what you measure



● Reduced Operating Costs

● Lower energy bills and less energy 

consumption means lower costs of 

operations



● Unlock New Revenue Streams

● Creation of “green products” driving 

more business to you and new 

customers



● Employee Retention & Attraction

● The new workforce wants to work for 

organizations that strategically and 

practically are aligned with their values. 

Sustainability often ranks very highly in 

lists of priority areas.



● Increased Innovation

● The standard ways of operating in 

nearly every sector are not sustainable. 

Deep commitments to impact reduction 

result in assessments of all parts of an 

organisation and innovations across 

many business areas



● Risk Exposure Reduction & 

Management

● Reputational Risk

● Regulatory Risk

● Revenue Risk 

● Reporting Risk



● Data Driven Green Branding

● Strong Unique Value Proposition that  

aligns with your customers and builds 

credibility



Join us to help build a 
prosperous, just and 
sustainable future
www.sustainablewr.ca
tova@sustainablewr.ca
519-603-2223

Thank You

http://www.sustainablewr.ca/
mailto:tova@sustainablewr.ca


Automated 
climate reporting 
3.5x faster for 
1/3 of the cost
✚ Fully automated ongoing reporting to 

reduce costs and increase accuracy

✚ Integrated benchmarking to 
communicate climate value of your 
service

✚ Verified platform to ensure you are 
always compliant 
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Helping you meet your climate reporting goals

STEP 1 STEP 2 STEP 3

Kick-Off
• Identify emission 

sources, data location 
and estimate 
assumptions

• Understand your 
value chain structure 
& priorities

Est. Timeline: Immediately

Connect & Estimate
• Connect operational 

data sources
• Gather value chain 

company information
• Ingest financial data 

with each stakeholder 
to estimate 
associated emissions

Est. Timeline: 1-2 weeks

Data Ingestion
• Contact each 

stakeholder to provide 
GHG reporting or start 
measuring with 
Carbonhound

• Upgrade estimates to 
actual GHG emissions 
data where available

Est. Timeline: 2+ weeks

STEP 4

Iterate & Report
• Generate reporting in 

alignment with 
international 
standards

• Train relevant 
stakeholders to use 
Carbonhound for 
future reporting

Est. Timeline:  Within 1 
week & ongoing growth



Sanders Lazier
Co-founder and CEO
hello@carbonhound.com
647-747-7977
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